) GREAT ENTREPRENEURS

LIFTINGLIVESTHROUGHLOANS

MUHAMMAD
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COMPANY:

Grameen Bank

ADVICE:
Smallgiftscan
equalbigimpacts.

INTHE EARLY 19708
Muhammad Yu-
nuswasteaching
economictheoryto
studentsinauni-
versity classroomin
Bangladesh. But out-
side the campus of
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Chittagong Univer-
sity,allhe saw was
crushing hunger and
poverty. Hisdesireto
do something to help
thelocalcitizensled
to a simple but pow-
erful gesture: Yunus
loaned $27 to des-
titute basket weav-
ersinavillage next
tohisuniversity’s
campus.

He could not be-
lieve the excitement
the small amount
of money caused.
For people living
onpennies aday,
just afew dollars
could transform
theirlives—andin
many cases it did.
The gift wasused
tosupport and ex-
pandthesevery
small businesses,
and that helped
many overcome
their poverty. Much
to Yunus’ surprise,
the basket weavers
actually paid off the
loans—and on time
too. He then moved
from one village to
the next, finding all
sorts of entrepre-

:Yunusin Bangladeshin1998

neurial projects to
fund.

Itwasn't until
1983 that Yunus
founded Grameen
Bank, the institution
that helped pioneer
and spread the con-
cept of microcredit.
By the time Yunus
won the Nobel Peace
Prizein 2006, the
Grameen Bank had
outstandingloans
tonearly 7 mil-
lion poor peoplein
73,000 villagesin
Bangladesh. More
important, Yunus,
71,helped createa
global movement to-
ward microlending.
The Grameen model
moved on to more
than 100 countries
worldwide and
helped millions.

While the bank
could not eradicate
poverty, it lifted
many lives. Noless
critical, Yunus’idea
inspired countless
numbers of young
people to devote
themselves to so-
cial causes all over
theworld. M



